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Although small, American Muslim

population projected to grow T
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MNote : Projections include both adults and children.

Source:; The Future of World Religions:
Population Growth Projections, 2010-2050

PEW RESEARCH CENTER
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HALAL FOOD MARKET IN THE US:

KEY DRIVERS AND FIGURES

KEY MARKET HIGHLIGHTS

HALAL MEAT, POULTRY, RETAIL RISING MUSLIM
AND SEAFOOD SEGMENT POPULATION

The global halal meat, The retail segment in Rising Muslim
poultry, and seafood the halal food market population in the
market in the US in the US accounted for country will help the
accounted for about about $14.50 billion in market to grow at a
$15.37 billion in 2016. Zole: CAGR of 3.48%.

GLOBAL MARKET GROWTH

2016 - . : $4.21
VALUE © $22.60 billion : BILLION

e - : INCREMENTAL GROWTH
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1PIgIUBTANA M3susestimuadseglumamunuguaresnAenuiiisfewmumEnmaudaau Tay
psAns/mhanuiliuinnsuseuniesneeataszdnasssuieunisliuinsasiaasy (fee base
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m.e. Halal Food Council International (HFCI)

Halal Food Council International (HFCI)
‘ﬁlagj 11738 Somerset Ave
Princess Anne, MD 21853
Insfnn (410 548 - 1728
563 (410 548 - 2217
dua info@halalfoodcouncilusa.com
Vuled https://halalfoodcouncilusa.com/
U3 T¥n1s3usessnata (Halal Certificate) dmsuiilodns
wardniln oWnTui euaziAesdens

anonsenataanaluanigewini v3e Halal Food Council USA (HFC-USA) Liussdnsiiléisu
msdusesnasgusamassriaUssmdlueiinniionuwil e Tudussdnsgumussiunnmg
ffaudiniuslnddetuguruyaduluossnuviiodhuguiuaresdinsdaay Tnefidineilugjdegi
\Iee Salisbury a3y Maryland ansgowsng

dm3uAanIsAIUNITIUTIINTEIUBIANE HFC-USA UFTRmuuuImneiidivunlily Codex
Alimentarius (e d1m5ugnataiiléiuniseyiianussmayaduimunlulan s vnaide
asalufuazdulaiide ndninasindidsuiannsgiudimiunisandaienata emisenaia
\n3esdiensenana wardudgulnrenana Faldsuniseensuanussmagintiaanalulan siuds
Useinayadunionuauarldfunissensuinuesdnsiuseseataiiondniidedeld Tasliuinig
fusessnana (Halal Certificate) dmsuiilodn uardniln ewnaus suaziedasdians
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m.e. ISWA Halal Certification

ISWA Halal Certification
‘ﬁlagj 12510 Prosperity Drive Ste 280 Silver Spring, MD
20904
@ hj/it:l fS‘MT’A Eﬂiﬁwﬁ F301 328-0592, (-3-01 .328—0627
HALAL s info@ushalalcertification.com
ulad https://www.ushalalcertification.com/
U39 Tn1s5uTe9g1a1a (Halal Certificate d@nsunasld
TulszvalazaaUszmne

ISwWA ussdnsiensuiilinisiusesenataildfunissouiulussduaina InsuftRnumnsgiu
granauazaNsulasafuevnsanadaduiiseniuilanuarlunussmayadn ISWA [uaundn
YadanN1g1a1adIna World Halal Council: WHO) wagan1wainisgnatadina World Halal Food
Council: WHFC)

LHUNFUTDININTFIUTIA1AVDY ISWA ISWA Halal Certification Department (USn1591ulae
UTEW USA Halal Chamber of Commerce, Inc. faiiluasdnsuinisifendivdiioainilaiunis
goufuluszduanauarlulsema oimihfiduaiugsiasarauavdaaiuanandlalunsujis
aungszifou srueanuazmnlun1saseiszuitsgnamnssunazguilaaieninusiuladin
donndeInuNMuEdaaINLazY3eed Islamic Dietary and Shariah Laws) Favn uenant v
galasunissusedlagaunuBaaIuuiIaTadiy ISWA)

msunsuazkalsvlevivesesdngd lun

- WimsSusesenaadmsunisldlulsemanazsnslseine

- MINTIIERUAIUNALTIATE Halal ingredients(

- Uimsteyaanaaiiumadsuntaingsadouaianlugnavinssuenana

- fsguuiAsernegInIeans

- msldnsuasgusaiaiionismanauaynslawan

- msvgnemadniwaineanariluiasineussne

- WAndnsiivaaeuLaznIRaeulaesU fURANTLFTUNT UTEINRTEIL 1SO 17025
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an.@.on Islamic Food and Nutrition Council of America (IFANCA)

Istamic Food and Nutrition Council of America (IFANCA)

flog IFANCA Head Office
777 Busse Highway Park Ridge,
Illinois 60068 USA

nsen (847 993-0034

nsans (847 993-0038

Bl contact@ifanca.org.

ulad https://ifanca.org

U3 Tnnssusesananadmsunansaeiomns wieshu &1

LagHAnuTguadINUARR

aumsl IFANCA lussdnsdaseinufanisermsenatauaginsuinisdaay fvimiiliusnns
ATIVEBULAL SUTOININTFIUNTHARFUABIAAR N1 ToRN U YA LasnI1SUTeIRsaNAL LA
Fusznaumslulsznafiieg ni1 wouszna tnefdydnualniusessus “M” Faldsunseensu
asi'mﬂf’iwumqﬁ”’ﬂumjuﬂuﬂﬂﬂmmsmmaLLazaqﬁni%'gmaéuawszmmaau%y’uﬁwhwdu WU
Department of Islamic Development Malaysia (JAKIM), The Majlis Ugama Islam Singapura: MUIS
( the Islamic Religious Council of Singapore), the Muslim World League (MWL): Saudi Arabia
Lay Majelis Ulama Indonesia (MUI) 1udu Taedfidndnaulvgvesaunau (?T’aaguiﬁ Waslaln 53
dadueed Ussimaansgowsn wWedlnsouln Sgoeuniile Usemawawinikay njausaiwad Usene
\walBEy TIEWLNLUITSaINANEDY Y30 a3fnIanTniunInTIadeusUTesianITENaTa (sister
organization or affiliates ) nsgawagluUsENAA100NFUAITIAIAA1IY N1 mo UTEina Ly
Islamic Food council of Europe (IFCE), Australian Federation of Islamic Councils (AFIC),
Federation of Islamic Associations of New Zealand (FIANZ), South African National Halal
Authority (SANHA) (Jusu

N135157980ULAETUTRININTFIUNTHANTUAIDIMNTENA1ABIANIAYN IFANCA ATBUARUNT
m’maauLLazmuvjzummgmmiwﬁmﬂﬁﬁzumauégawi NIEUIUNITORERT (Slaughter House) N15vin
AIUAZDINBINTT FURINITUITYAUMEFUAT TalrAuTn15nII9a0UsUI0INIRNIgINEIaTa Y
gAEMNTINOMSUATAUADUY dnindusiarannUszian

nMsveiuTeNNAIgIUBIAIaLazn1sveltintewieiusessIatavesanal IFANCA AsaUAgM
Uszianiams feil

o. ilodniuazdniln ussuuasumuds

b, NAAFLTOIMNSUTENN non meat product KAZLATBIRNBUY WU WL BLAZHAN e

WiauUs e1msdnFagunSansulseviu omsutunls auiukerlernsy asuTaLsuas
AUNANDINT NARAYIOMTIEEN (nutritional product) Lﬁuﬁu
on. AUANRFIMNTTY LU UTTTU9 (Packaging Material) 81a \A30edD1
<. g3nuinisewns ufdudgaamnsaudun Wy suazieiosdiens usdu
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o.e.c Islamic Services of America (ISA)

Islamic Services of America (ISA)

flog P. O. Box 8268
Cedar Rapids, lowa 52408-8268

Nns@En (319 362-0480

Insans -

duua isa@isahalal.com

Viulee https://www.isahalal.com/

U3ng %J‘Ui’eNe’il’]a'WaLLﬁ%ﬂWiGﬁ’J%ﬁ@‘Uﬂi‘U’N%i

15A Huasdnsiusennasgiusnanaesansys dinnulvyisogiuasslelon Tneduesdlésy
n1sERNSULAYSUSeIlaedn1a nIsaNatalan WHFQ), JAKIM (1tatde(, MUl Bulaiii@a(, MUIS
(EelU$ (wazmisnuiifuguadu q Taedanuduiusmagsherisluanigowsng uaum suaide
dealUs wansnn azdueennary/Usemalukausnd nvale wily/iedensiusenideld glsy
AAUIuA ansgomsuieiisnd wansuaililddedniuarlilddniUneoanside Ga3uaud (
dulafide awsnlduagBnvaneyseing

15A Tnsuseanassuenataundunaniy 9 Taglinissusosinannaniasiauies <o
consumable products) wenanii 15A qu’LﬁmmifLLaza%’nmmmwﬁfﬂLﬁlmﬁ’uﬁa%’a '‘g1a1a’ 1oy
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Islamic Society of North America (ISNA)
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Halal Advisory Group

poVIS0zy ‘ﬁlagj 817 Broadway 5th Floor

S \ % New York, N.Y. 10003
= o ¢
T A’ o InsdEne (Rele) doe-c@xo, (nae) Woc-o&ae

HALAL nsans (@od wec-Dbmd

9 % duua info@halaladvisory.com
'9‘ L '3 .
h‘t‘.’fn ' c'a'?'-"‘ Vules https://www.halaladvisory.com/
U3ng %’Uiaqmmgmmma

nauiUinwenana Wuesdnsusesenanadsdidrinamilngluilodasouln Ussimauauinn uasdl
dtinauluanigenisnidesineedn uadgiivedn

psdnsiilfnssusomdnfarifivanuarsaseuaguaaamnssusng 4 Tiud Tasehdniuagnis
ussquilednt wAnfasiomnanunsuasaanduriuy dousiniouasAUin TuNoULTILNIY
Fnqiovusimsuazioules] nandueaTe1s suasNEnfasiguAgY I Adesdentuaryedly
dwn sfamsiAumanmsvieaiisauazuinismensiiu

m.@.e9 American Halal Foundation

American Halal Foundation
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